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EXPERIENCE IN B2B ONLINE TRAINING
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EDUCATION: TRADITIONAL LACK OF INNOVATION

DEEP MACROECONOMIC RECESSION



]
uan La Universidad en Internet

UNIVERSIDAD

INTERNACIONAL
DE LA RIOQJA
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15 years of consistent growth PROEDUCA

Number of Enrolled
Students

In 000’

CAGR 2009/10A - 2024/25B 126

37%

CAGR 78% 29 20

 > 21 25 59
6 7 11 14 s 35 42
) e =Em EE

2009/10A 2010/11A 2011/12A 2012/13A 2013/14A 2014/15A 2015/16A 2016/17A 2017/18A 2018/19A 2019/20A 2020/21A 2021/22A 2022/23A 2023/24F 2024/25B
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Building an international education group PROEDUCA

_______________________________________

Opening of local offices eI e e Acquisition of K-School Acquisition of UNIPRO

Mr. Miguel Arrufat BME Growth ] : . .
oundad NI z il
. . & q . - :

Rioja, Spain incorporation of the & 2019 InterNaciones , .( . ) ) :
18, . ' including c.60 projects |
UNIR Foundation 1 . :

. s . focused on re-platforming |

Colombia Acquisition of Newman ! . |

‘“' 2595 : and continuous :

- ! improvement of the model !

£ 2007 W 2017 () 2019 © ) 2021  IMP |
[ A [ E— :. ______________________________________ :

itial Platform Developmentin

Spain

Initial Accreditation

On-
going

Process
[ E— L E—
UNIR starts operations Start of Operations Acquisition Acquisition of Decroly, Obtained license for
in Spain in Mexico of MIU City University offering vocational hybrid/physical
unin = Miami S operations in Spain Full
unik & 2009 (*) 2014 accreditation
&£ 01s

LS —

== & 2022 across areas
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& 2024
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Solid Top-Line Growth and Margin Expansion PROEDUCA

In €m
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m Revenue = Adj. EBITDA



Founder-Led Culture of Continuous Improvement PROEDUCA

Student-Centric Model Focused on Large and Highly Scalable Platform
(0]TF:1114Y

° #1 Online university in Spanish language with

. . >125k students
* Data-driven model of continuous
improvement through intense student ° Large and growing Higher Education TAM
feedback tracking @ across Spain and LatAm (~€360 Bn)
* Fully endorsed by the regulator ” ° Proven roll-out model (>450 degrees
launched organically)
The

PROEDUCA

. . Model Technology to Lead the Future of
Sustainable Profitable Growth .
Education
° Digital nati del with
* >20% Adj. EBITDA CAGR (2019/20A - fulﬁlrz nfog;e rlT:;'zfoermWI )
2024/25B), with consistently high AN
cash generation ° Embracing Al innovation through ongoing
strategic investment plan (>€80 MM invested

° Tangibl t f
g?gv%[ch Ei}d\:aen(ici?icr::lo in technology in the 2018/19A - 2023/24F

period)




Student Satisfaction at the Center of the Model PROEDUCA

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll
*

Best-in-Class
Satisfaction

STRONG RECOMMENDATION

>45% of total leads are organic

Leading Retention

Rates

Strong wage uplift across job
markets

NPS: 59

99%

93%

Retention: 94%

14.4%
12.7%
7.3% I 7.1%
- @ —
= ) ~ iy

Average wage uplift after
completing a course at Proeduca
is c.10%



A large and fast growing market PROEDUCA

Private Online Higher Education Serviceable

Addressable Market by Country

SAM (€ MM)
CAGR

CAGR
@ = © % ©
12%
’/jffﬁ,////*”///:bso

Higher Education TAM (€ Bn)

3,121

2,214

/ /
2022A 2024E 2028E
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PROEDUCA

Make It happen



	Presenting �PROEDUCA�The online education leader
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15

